
 

 
Shopping, dining options take off on 
Pine Island Road 
	  
Laura Tichy-Smith, Special to The News-Press12:18 a.m. EST February 15, 2015 
	  
Drivers zipping past on Pine Island Road undoubtedly have noticed the opening of the big 

new Sam's Club at the intersection with Hancock Bridge Parkway. But other businesses in 

the area, some new and some a little older, offer additional choices to shoppers and diners. 

Retired from rural New Jersey, where the only store nearby was an A&P Supermarket, John 

Jones said he has watched the area around the intersection of Nicholas Parkway and Pine 

Island Road change over the last decade. 

"It's amazing how much the area has grown," he said. "People work here and now they want 

to live here, too, because there's so much to do. All of the different stores that have been 

added around here, there's every store and restaurant you can imagine. We were going to 

Costco in Fort Myers, but Sam's is about the same thing, and it's a mile away." 

Jones had recently visited the Nicholas Retail Center just north of the intersection of 

Nicholas Parkway with Pine Island Road, checking out the new stores in the strip mall that 

had been mostly vacant during the years of the economic downturn. Workers were in the 

process of stocking the shelves of the new Gavin's Ace Hardware that had moved into the 

plaza's largest storefront when Jones peeked in. 

 

"I really like that store, and they're opening in two weeks," he said. "I saw Valspar Paint, like 
they have at Lowe's, and Craftsman tools — that's a Sears' brand. I will be in there all the 
time." 

He had been on his way to visit the Marco's Pizza franchise that had opened in the plaza 
when he paused to scope out the progress in the new hardware store; he said the pizza was 
excellent. 



"I guess it's a franchise deal, like Papa John's, but it's one of the best of that type we've had," 
he said. "Very good service — they said it would be 15 minutes — and that's what it was. It 
was very fresh pizza, and they honored the coupons we'd had forever. We're from New 
Jersey, so it's hard for us to find good pizza here." 

Rattan Ripudaman, the owner of the new Marco's, said business had been going well since 
he opened his doors in early December. He said he had wanted to open his business 
somewhere in Cape Coral because the population density and traffic provided a lot of 
opportunity. The parent company helped by conducting surveys and analysis that indicated 
the northern Cape area would be good for business. 

As to specifically locating in the Nicholas Retail Center, he said, "I saw the Sam's Club going 
up and the Culver's going in nearby." 

Ripudaman said his customers have responded well to the quality of his pizza. He said that 
Marco's was the only chain pizzeria that makes dough fresh in the restaurant every morning, 
and he pointed to the big dough mixer in the kitchen that was visible from the front counter. 
He also said the chain uses a special blend of cheeses and that the cheese is never frozen. 

While Marco's is the new restaurant in the plaza, Nelly's Taste of Greece is the oldest, 
having opened in 2008 just before the economy tanked. 

"We opened in March and everything was fine, and then in September it dropped," owner 
Nelly Daugherty said. "But people like us, and we know everybody's names who come 
regularly." 

Along with the friendly staff and comfortable setting of the restaurant, the quality of the food 

gives a clear indication of how the mom-and-pop eatery survived the hard times in the nearly 

vacant plaza. The feta cheese in the flaky tiropita pie has a nuanced richness with a cultured, 

aged tang not tasted in inexpensive versions of this cheese. The extremely crisp side salad 

was topped with an incredibly generous portion of cucumbers and glistened with a pale 

green dressing visibly made from high-quality olive oil. The meat on the gyro was lean and 

topped with a sizeable dollop of a homemade tzaztiki sauce and very ripe tomatoes. 

“I use a lot of organic food — not everything — but when I can get it," Daugherty said. "Our 
olive oil is from Crete, and our feta is imported." 

Daugherty said she was glad to see the plaza starting to attract new businesses, and she felt 
that the presence of both the hardware store and the pizzeria would be beneficial to her 
business. 



Another business that opened within the last 18 months in the plaza is Vapormaker, an e-
cigarette store. Co-owner Andrew Shimp said part of why he and his partner April Mersinger 
chose the location was that the Cape didn't have any vaping stores in the Pine Island Road 
area. 

"Plus this is right across from Kohl's and the Walmart store," Mersinger added. "We opened, 
and now there's a chain reaction and Marco's Pizza and Ace have started. People have told 
us they drive to Gavin's on Cape Coral Parkway, so they are excited to see it here so they 
won't have to go as far." 

At the next stoplight east along Pine Island Road, where Hancock Bridge Parkway curves 
south from the new Sam's Club, the fast food scene looks to be heating up. An older Arby's 
has been undergoing remodeling and has signage stating it will reopen in 15 days. 
Meanwhile, a brand-new Popeyes Louisiana Kitchen is poised to open this weekend. An 
employee standing outside greeted a steady line of traffic pulling up to the drive-through 
window. While some people were responding to the "now hiring" signs along the street, 
Popeyes district manager Jason Alix said many of the people had missed the help-wanted 
signs and countdown-to-opening banner and were pulling up trying to order food. 

"It really is the best chicken in the universe," he said. "The first couple of days I expect it to 
be really crazy — a traffic jam. People are already coming by for drive-through because they 
see the orange building, and they know what it means. We have people who drive 30 or 50 
miles for Popeyes." 

He said the chain's Cajun-style recipes require that its bone-in chicken be brought in fresh 
and marinated in-store for 12 hours before cooking. 

"In a world where fast food comes in processed, we don't cut corners on our chicken," he 
said. "It arrives within two to three days from the farm. We don't want anything effecting our 
main ingredient." 

Alix said the new Cape Coral Popeyes is part of his company's expansion that includes 
opening 30 new stores in Florida. He said the location's proximity to the new Sam's store 
was just a stroke of good luck. 

"This lot was empty and everything was open around here, so it was a no-brainer," he said. 
"Then a reporter called me to ask about Sam's and I said, 'What Sam's Club?'" 

The continued expansion of the shopping and dining opportunities along the Pine Island 
Road corridor should please Cape Coral residents who share Jones' sentiments. 



"Between Nicholas and Chiquita, there's a string of new restaurants and gyms and car 
washes and gas stations where they've widened Pine Island Road," Jones said. "With 
Carrabba's and Bonefish and Outback, there's so many places, and they're all full all of the 
time with the snowbirds — you have to get there early. Before long, we'll have a big Super 
Walmart." 

http://www.news-press.com/story/news/local/cape-coral/2015/02/15/shopping-dining-options-
take-pine-island-road/23387775/ 

 

 
 

 
 

 

 

	  


